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®

Goodwill scales brand consistency
and community trust with HiHello

By unifying digital business cards and email signatures
into a single platform, Goodwill Industries of Northwest
North Carolina transformed previously invisible
community fieldwork into a trusted presence and

measurable insights.

INDUSTRY USE CASE

Nonprofit, Workforce development Digital cards, Email signatures
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THE FOUNDATION

Trust and community leadership

Goodwill is more than a nonprofit; it is a community champion for
neurodiversity and workforce development. Their mission relies on the

trust of donors, partners, and the job seekers they serve.

Because they are deeply embedded in the community, Goodwill's teams
are constantly in the field at job fairs and local events, representing the

organization as a community leader.

“We are one of the figureheads of neurodiversity in our
area. We have to represent ourselves well, and HiHello
helps us look like the knowledgeable professionals
people expect.”

Ethan Walsh,
Creative Services Manager - Goodwill




THE FIELD PROBLEM

An engagement attribution gap
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The Goodwill teams were invested community leaders, but their

community engagement lacked insights, creating a critical visibility gap.

They handed out thousands of paper business cards, but each was an

opportunity left to chance, yielding no measurable data to prove the

effectiveness of their outreach.

They were missing the results necessary to prove their impact, justify

their fieldwork, or effectively track the ROI of their local initiatives, which

was increasingly necessary to support their growth model and forward-

thinking mission.

-

“With the traditional business
card, you can't really see the
impact of your networking;
you're just handing a card and
hoping for the best. By moving
everything to digital, we can
finally see the results. Being
able to see that engagement is a
huge feature for us.”

Ethan Walsh,
Creative Services Manager -
Goodwiill
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THE DIGITAL RISK

A governance gap

At the same time, Goodwill's digital

presence was inconsistent, and generic IT-

driven signature tools offered no path to “Are [community members] going to trust
brand control. us if we're not professional-looking?
When you get an email from

Goodwill, you see that professional

While staff were community leaders, their

. . signature, and you know it is really us. It
1:1 emails told a different story. _’g h 4 u ‘./VI ! £
is one more step in having more control

over our brand.”
Inconsistent, employee-generated email
signatures and off-brand designs posed a Ethan Walsh,
visible governance risk, but more Creative Services Manager - Goodwiill
importantly, undermined the brand's hard-
earned trust and legitimacy.

Subject: Re: Following up

Ethan Walsh
Creative Services Manager

Goodwill

® 100 Years of Impact m

Changing Lives Since 1926

i

NORTHWEST NC

Gooduwill Industries of Northwest North Carolina is a nonprofit organization that has served the local
community since 1326. Through the sale of donated items in our stores, we fund employment and
training programs that help people find hope, opportunity, and jobs

We are recognized nationally as one of the most efficient charities —channeling 87 percent of
revenues to mission and sustainability—enabling us to serve more than 34,000 people each yearin
northwest NC. Visit our website to learn more.
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THE SOLUTION

A single source of truth

Goodwill wanted creative control and professional
brand execution.

The organization evaluated generic Microsoft tools but
found them too limiting for a brand that wanted to

present itself as a community leader.

They chose to deploy HiHello email signatures to create a
single source of truth.

By integrating digital business cards for the field and
automated signatures for the inbox, Ethan ensured that
every interaction, from a handshake to a sent email, was
unified and data-driven.

( )

“There's more creativity with the
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Brand Colors

Custom Font

Libre Baskerville

Aa

Nunito Sans ~ Montserrat  Merriweather

Lato  + Custom Font

“We just wanted it for business

HiHello card than what you would
get through trying to do it through
Microsoft or some of those other
third-party sites where you can
set up signatures.”

Ethan Walsh,
Creative Services Manager -
Goodwill

cards, but once we saw the
features, keeping everything all in
one place for signatures and cards
just made sense, and it has been
really good.”

Ethan Walsh,
Creative Services Manager -
Goodwill
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INTERNAL REQUIREMENTS

Satisfying Marketing and IT

As a Creative Services Manager, Ethan Walsh prioritized creative control
and brand execution, but to deploy the solution, he had to win over the IT

team, whose main focus was security and tech stack efficiency.

He bridged this gap by showing that HiHello offered the flexibility the
creative team needed with the Microsoft SSO security IT demanded.

H] Hello A
Welcome back!
Proceed with an option below:
~ Hi Hello

u  Continue with Microsoft -
Welcome back!

Proceed with an option below:

¥ Continue with Microsoft
+ Go back

Having trouble kgging in?

Contact Us

“Il know it's helped IT a lot on the backend and saved IT's time. The
process is good for onboarding people. We just send them the link, and
they just sign up with Microsoft. As long as they hit the Microsoft button,

they're in. They're good.”

Ethan Walsh,
Creative Services Manager - Goodwill
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IT achieved a frictionless, secure rollout; Marketing
claimed brand control and consistency, and
established the core infrastructure that enabled

deeper community engagement.

With the infrastructure in place, Goodwill's
creative services team could deploy branding at
scale and increase opportunities to deepen the

brand experience.

Re: Following up

CUSTOMER STORY / GOODWILL

Plans include adding scheduled promotional banners
to further promote and support Goodwill’s initiatives

and continue telling their story to the community.

They replaced 'hoping for the best' with a
measurable engine of trust; they see the benefit and
are doubling down by investing in further creative

execution of the platform.
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Innovation that fuels sustainability

While brand stewardship was the initial driver, the environmental impact
of going digital became an equally important factor.

Goodwill formed a sustainability committee, which quickly identified

printed business cards as a primary pain point: "Why not just go digital?"

By choosing HiHello, the team cut massive paper waste and solved two

problems at once.

4 ™
“We were getting both a digital business card and the
signature in one platform. This helped a lot - it was a
sustainability thing, trying not to waste paper on cards,
while also moving toward having more features and
being current. It’s really neat to go to a conference,
pull out your phone, and do a quick scan to get
someone's information.”

Ethan Walsh,
Creative Services Manager - Goodwill
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The outcome

From handshake to inbox, every Goodwill interaction
now contributes to a measurable, governed engine of

community trust.

4 )
Unexpected and meaningful engagement

O 1 with the HiHello cards via email signatures further propelling content
distribution to the community they serve.

Brand governance

02 at all the places where their people are engaging in the community, through
every introduction, every meeting, and every email.

03 Hundreds of valuable community contacts

via HiHello lead capture exchanges.

Ready to see what HiHello can do
for your team?
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https://www.hihello.com/contact?utm_source=one-pager&utm_medium=sales+collateral&utm_campaign=goodwill+case+study

